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THE LONELINESS PROJECT: EXECUTIVE SUMMARY 

 

The Loneliness Project was a research pilot 

exploring loneliness in North-East 

Dartmoor. During February and March 

2018, Wellmoor carried out 14 

“Listenings” (informal group focus groups) 

involving 77 participants. Thematic analysis 

was used to draw out the main themes.  

1. WHAT IS SPECIAL ABOUT OUR 

COMMUNITY? 

The community was perceived to be 

inclusive on both a casual level and a 

deeper, more personal level. Participants 

appreciated that the community balanced 

more traditional values with new ideas and 

change. 

2. WHAT IS LONELINESS?  

Participants were asked to provide a 

definition of loneliness. This resulted in 

four overarching themes about loneliness: 

• Loneliness is difficult to identify. 

• Being alone and lonely is not the 

same. 

• There are different causes of 

loneliness. 

• Loneliness breeds loneliness.  

Participants’ responses provided a set of 

factors or “needs” that can prevent 

loneliness: 

• Intimacy 

• Common interest 

• Fitting in 

• Connections 

• Purpose 

3. WHO IS LONELY AND WHY?  

Participants noted different factors that are 

likely to lead to feelings of loneliness. The 

factors can be broadly divided into three: 

• Physical Factors 

• Mental/Emotional Factors 

• Circumstantial Factors 

Thematic analysis identified groups of 

people or circumstances which had a 

higher risk of becoming lonely: 

• Young people 

• Old age 

• Men 

• Rural outliers 

• Families 

• Lack of emotional resilience 

4. WHAT SHOULD WE DO?  

Participants were asked to comment on 

what we could do as a community to 

alleviate loneliness. Five themes emerged 

which favoured group-based community 

actions over one-to-one interventions: 

 

• Building a strong community as a whole 

• Creating group-based social activities 

• Supporting local services and facilities 

• Reaching lonely people 

• Promoting a sense of purpose 

 

NEXT STEPS 

Wellmoor has established a set of short 

term goals and conversations to happen in 

2018 and two longer term ambitions: 
 

SHORT TERM GOALS: Distribute and 

build on report, review Out & About 

Guide, create Welcome Pack. 

CONVERSATIONS: Alcohol and drug 

support and education, Provide more 

support for carers, In-depth one-to-one 

interviews with lonely people. 

LONG TERM GOALS: Community 

Connector, Awareness Campaign.
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1. FOREWORD 

 

The Loneliness Project grew out of an 

emerging national and regional consensus 

that loneliness and social isolation is a 

serious and growing problem in the UK. 

The project was also based on information 

from local individuals and wellbeing 

organisations regarding specific issues 

around the subject in remote areas such as 

North-East Dartmoor. 

With funding from the Plunkett 

Foundation, as well as support and 

guidance from the South West Academic 

Health Science Network (SWAHSN) and 

others in the field, Wellmoor recruited and 

trained two Listening Consultants, who 

undertook a total of 14 ‘Listenings’ 

involving a total of 77 participants from the 

Moretonhampstead, Chagford, Lustleigh 

and Manaton areas of North-East 

Dartmoor. The Listenings took place 

between February and March 2018. 

The result of the Listenings defied the 

expectations of the Wellmoor team, who 

found that everyone who took part was 

willing to share their knowledge and 

experience about this sensitive subject in a 

positive – albeit sometimes painful – way.   

This report describes the process of this 

research pilot project, summarises the 

findings and points towards priorities and 

opportunities for further research. It also, 

importantly, suggests some solutions. 

Richard Foxwell, Chair of Wellmoor 
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• Everyone who took part in Listening events 

• Steve Coxon for video and social media support 
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2. INTRODUCTION and OVERVIEW 

 

2.1 ABOUT WELLMOOR 

Wellmoor was established in 2017 as part 

of the Moretonhampstead Development 

Trust (MDT), a long-established charity 

based in Moretonhampstead with a wide 

remit including the arts in their broadest 

sense, economic wellbeing, renewable 

energy and housing, as well as health and 

wellbeing. 

Wellmoor`s remit embraces all aspects of 

health and wellbeing in the North-East 

Dartmoor area. It operates on a stand-

alone basis with the support of local GPs 

and the statutory health and social care 

services – in particular the RD&E Hospital 

whose responsibility for community health 

includes North-East Dartmoor. 

2.2 THE LONELINESS PROJECT 

Based on a growing body of evidence that 

loneliness is a serious and growing health 

and wellbeing issue the aim of The 

Loneliness Project has been to use in-depth 

research with community members and 

health/social care practitioners in order 

properly to understand the issues as a 

prelude to the development of solutions. 

The objectives of The Loneliness Project 

were to: 

• Consult health and social care 

professionals and community 

organisations to establish the 

parameters of the research – with 

emphasis on embracing a wide 

demographic; 

• Recruitment of two Listening 

Consultants with the range of skills 

necessary to successfully deliver 

the project; 

• Engagement with a wide range of 

organisations in 

Moretonhampstead and North-East 

Dartmoor to secure their support 

in arranging Listenings; 

• Seek advice from the South West 

Academic Health Science Network 

(SWAHSN) on methodology and 

data analysis;  

• Conduct the ‘Listenings’ 

throughout February and March 

2018; 

• Consult, through a stakeholder 

forum, on initial findings and 

priorities;  

• Produce and distribute a report to 

form the basis of both an initial 

action plan and further work. 

2.3 WHAT IS A LISTENING? 

A “Listening” is a form of qualitative 

research introduced to Wellmoor by 

SWAHSN and Wellbeing Exeter. 

Listenings are informal focus groups 

without any commercial or other form of 

hidden agenda, designed to collect the 

views of participants in ways that suit them 

at a time and place which is convenient to 

them.  

Wellmoor’s Listenings were led by two 

Listening Consultants, Camilla Rooney and 

Liz Gavrilenko, guided by a set of pre-

prepared questions which explore the 

impact of loneliness on the community. 

(See Appendix 2.) Listenings lasted for 

between 1 to 2 hours, depending on the 

size and engagement of the group.  

Groups were formed in several different 

ways, including pre-existing groups 

considered to have significance to 
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loneliness research (e.g. Bumps and 

Beyond Mother and Baby/Toddler Group, 

Memory Café, Youth Club), invitation-

based groups with key figures with insight 

into the community, and open community 

Listenings promoted through posters and 

social media. Additionally, two ‘key 

informant’ Listenings were held at Moreton 

Health Centre (GPs and non-clinical staff), 

Moreton Hospital (community nurses and 

therapists) and at Westbank in Exminster 

(outside the research region but employing 

care staff working across East Dartmoor.) 

Due to the wide variety of participants and 

environments, the Listening Consultants 

were flexible and adaptable in their 

approach, often interspersing research 

questions with social chats and coffee, and 

in some cases changing the format of the 

Listening.

 

 

 

 

 

 

 

 

 

“By taking part in the project I have 

realised that loneliness can exist in every 

aspect of society. I think it is essential that 

community initiatives like this can step in 

and generate the evidence base that we 

need to gain more support for addressing 

loneliness within rural communities.” 

Ed Hamer 

 ‘Listening’ participant and 

Founder of Chagfood 

 

“What is special about our local area? This 

is what is happening right now! It’s a sense 

of care. I’ve never experienced it before 

moving here, and it touches me every day.” 

 ‘Listening’ participant 

 and local mum 
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3. PROJECT PROCESS and REFLECTIONS 

 

THE RATIONALE BEHIND THE LISTENINGS 

Wellmoor was advised that the best way to gather 

information from a community relating to this subject 

was to conduct informal discussions known as 

Listenings, a method used to gather qualitative data for 

community research. By holding these events in a 

relaxed environment, we hoped to allow discussions to 

develop naturally rather than using rigid 1:1 interviews.  

After the trial Listening, we realised that by being part of 

the conversation rather than acting as simple 

interviewers, the atmosphere was more relaxed, and 

people seemed more willing to open up about their own 

thoughts and feelings. 

THE PARTICIPANTS 

Our aim was to involve a range of people that would be 

broadly representative of the population of the community.  

We examined the different groups that existed (such as 

Memory Café and Youth Club) and complemented these by 

targeting key members of the community through invite-

only Listenings and holding public events that were open to 

all. (See Appendix 1 for a schedule of locations, dates and 

numbers present and Appendix 3 for demographics.) 

THE QUESTIONS 

Questions were designed to be open and encourage 

discussion. The initial question (“Can you tell us something 

interesting or special about living in…”) was intended as a 

warm-up to put people at ease. The other questions were 

then divided broadly into two sections: firstly, those 

looking at perceptions of loneliness, who might be affected 

and its causes and secondly those exploring ways to avoid 

or reduce loneliness. After the trial Listening, questions 

were modified slightly. (See Appendix 2 for Listening 

questions.) 

NOTE-TAKING 

Two consultants were present at each Listening.  This allowed detailed notes to be taken by 

one person while the other person could concentrate on facilitating the discussion. Many 

remarks were written down verbatim and this proved to be very helpful with the thematic 

analysis. We had originally intended to ask participants for permission to record the event to 

Reflections 

The Listenings provided us with good 

evidence of peoples’ thoughts, feelings 

and general perceptions about 

loneliness in the community.  This 

format did not allow us to gather 

evidence from those who really are 

suffering, or who had suffered, from 

loneliness.  One to one interviews would 

have been more suitable for this. 

Reflections 

As the demographics 

appendix shows, we failed to 

achieve the demographic 

balance that we aimed for. 

Reflections 

The question relating to groups 

was too closed and did not really 

encourage discussion.  The issue of 

groups was in fact just one possible 

solution to loneliness and did not 

warrant a question to itself. 
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provide more detailed evidence but realised after the trial Listening that some people saw the 

recording device as a barrier to free conversation, so we made the decision not to record 

them. 

EXCEPTIONS TO THE RULE 

While we wanted to be consistent in our approach to 

the Listenings, we decided that the agreed discussion 

format would not work well with the two groups of 

young people involved 

(Youth Club and Scouts 

Explorers). We knew that 

young people would like an 

opportunity to choose how 

to get their thoughts across 

and that many do not want to voice their opinions in a group.   

With the Explorers we broke them into small groups and asked 

them to put their thoughts on paper, either in writing or by drawing 

and then feedback as a loneliness. The young people at the Youth 

Club were a little reluctant to take part on what they saw as a 

“boring” task, so we took in T-shirts and asked them to work in 

groups with one young person wearing the t-shirt and the others 

writing on it. This more informal approach allowed us to gather 

reasonable feedback. 

THEMATIC ANALYSIS 

The nature of the research and its qualitative, rather than quantitative, nature meant that we 

had to conduct a thematic analysis of the data collected. This was done in two phases: 

• Primary data analysis by question: we sorted our notes by question, read through them 

all and picked out key words or phrases, counting the number of times they appeared 

in our notes.   These key words were then grouped into themes and sub-themes. 

• Interpretation: we then looked at the themes across the questions, grouping them 

again to narrow down the dominant themes which we would use to consider our next 

steps. These were then ordered in relation to the frequency mentioned. (See Appendix 

4 for the full thematic analysis.) 

THE FEEDBACK FORUM 

We had originally seen this event as being the opportunity to present our findings, but we 

decided that it would be much better for this to be part of our process. Many key stake-

holders were invited as well as some of those who had participated in the Listenings. After 

summarising the project and giving our very general thoughts on the process and the key 

issues we invited the participants at the forum to work in groups to explore some solutions. 

(See Appendix 5 for responses from the Feedback Forum.) 
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PROJECT TIMELINE 
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4. EMERGING THEMES 

 

4.1 WHAT IS SPECIAL ABOUT OUR COMMUNITY? 

The initial question at most Listenings was 

an ‘ice-breaker’ question: “What is special 

or interesting about this community?”  

Feedback from participants was 

overwhelmingly positive. Commonly 

mentioned qualities built a picture of a 

community in which participants felt 

included on both a casual level (‘friendly’, 

‘welcoming’) and a deeper, more personal 

level (‘tight-knit, ‘supportive.’) It was a 

community which managed to balance both 

traditional values (‘practical’, ‘safe’, 

‘independent’, ’rooted’) as well as being 

generally open to new ideas and change 

(‘varied’, ‘active’ ‘creative’.)  

Although the community was commonly 

thought to be tight-knit and supportive, 

participants mentioned that this can be 

invasive or even claustrophobic 

(‘intrusive.’.) Other participants felt that 

hidden barriers between social groups 

beneath the surface (‘divided.’) 

TIGHT-KNIT AND SUPPORTIVE: There 

are strong connections between people 

that make it feel tight-knit. There is a sense 

that people care and are supportive of each 

other in times of need. People feel that 

they can rely on their neighbours and look 

out for each other.  

‘There is a strong and enduring community 

atmosphere, people looking out for one 

another.’ 

‘Around here people say “I haven’t see so and 

so for a while...”’ 

WELCOMING: The community is 

welcoming of newcomers and those who 

arrive quickly feel integrated and accepted. 

Neighbours and strangers extend help and 

support which helps newcomers to settle 

in quickly.  

‘We were given a great welcome on our 

terrace. Our neighbour used to bring us runner 

beans and the occasional rabbit.’ 

‘This community has arms open. You are never 

a stranger.’ 
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FRIENDLY: When walking through the 

community, it is easy to have friendly and 

informal interactions with all different 

types of people, ranging from a simple smile 

to a chit-chat.  

‘You get to know everyone just by seeing their 

faces. You get it just by walking down the road 

and smiling. It is still a shock at how familiar 

and lovely it is.’ 

‘You don’t have to be lonely if you don’t want 

to. Just walk to the shop and there will be 

someone to talk to. A 10-minute walk can take 

an hour – chatting!’ 

VARIED: There is good variety of different 

activities in the community. Having a range 

of choice means that there is something to 

appeal to different tastes and different ways 

to get involved.  

‘I’m continually amazed at how much is going 

on and how diverse it is.’ 

‘There is something every day of the week.’ 

DIVERSE: There is a mixture of different 

people, which means that everyone feels 

welcome and a part of the community. 

People from all different ages and 

backgrounds are well-integrated and 

welcomed. 

‘There is a kind of magnetism which attracts 

disparate people.’ 

‘Not too poor and not too rich, not too 

alternative and not too straight. I think that’s 

what makes it feel welcoming.’ 

ACTIVE: The community has lots of active 

and highly motivated people who want to 

change things for the better. The 

community takes charge of its own destiny 

which gives it a strong identity. 

‘There is a sense of community and active 

engagement.’ 

‘There are a surprising number of elderly 

people here who are very active and lively.’  

INTRUSIVE: A disadvantage of a tight-knit 

community is that it is difficult to get space 

when you need it. It can feel oppressive at 

times if people know your business, 

especially in times of pain and difficulty. 

This also poses problems with 

confidentiality.  

‘The challenge with small communities is that 

when you are in pain you can’t disappear or be 

anonymous.’ 

‘If you’re ostracised when you are young, it 

never goes away. When you live here your 

whole life you can get a label.’ 

CREATIVE: The community has a high 

number of creatives, both musically and 

artistically. 

‘There is a huge amount of talent, musical and 

artistic.’ 

DIVIDED: Under the surface, the 

community can be quite fractured. There 

are groups within groups which can feel 

like social barriers. 

‘There is some sort of cohesion but very 

different groups within it – can be hugely 

separated. Some interact, and some don’t.’ 

PRACTICAL: The community is down-to-

earth and practical which gives it a strong 

sense of independence.  

‘People here are capable, they can dig a sheep 

out of the snow.’ 

RESISTANT TO CHANGE: The 

community has traditional values which can 

make it resistant to change, especially when 

they come from outside of the community. 

 ‘Us can be led but us won’t be drove.’ 

ACCESSIBLE: The central hub makes it 

easy to get around and it is well connected 

to other larger towns and cities.  

‘The fact that it’s very contained – church, pub, 

shop, village green all in the middle help.
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4.2. WHAT IS LONELINESS? 

 

During the Listenings, participants were 

asked to provide a definition of loneliness. 

This question was intended to broadly 

introduce the subject of loneliness in its 

most general sense. It also allowed 

participants to set the parameters of the 

discussion.  

From the participants’ answers, it was 

possible to draw out four overarching 

themes about loneliness. 

These 4 themes were: 

LONELINESS IS DIFFICULT TO 

IDENTIFY: Loneliness is often hidden 

possibly due to a social stigma or a lack of 

awareness and understanding both on the 

part of the sufferer and wider society. 

“Loneliness is hard to quantify. By its very 

definition you might often not know about it.” 

BEING ALONE AND BEING LONELY 

ARE NOT THE SAME:  Many people like 

their own company and prefer to be alone. 

Others feel lonely when surrounded by 

other people. 

“For a loner, solitude is a choice. They feel 

happy in their aloneness.” 

THERE ARE DIFFERENT CAUSES OF 

LONELINESS: Personality and 

characteristics can be a factor as some 

people are more sensitive/less resilient. 

Another cause can be transitional life 

stages such as having children or retiring.  

“Loneliness affects people differently. For 

different people there are different reasons.” 

LONELINESS BREEDS LONELINESS: 

Loneliness can be a negative spiral, 

becoming increasingly difficult for the 

sufferer to take the steps necessary to 

break the cycle. Loneliness may also have 

health impacts, thus increasing the 

likeliness of loneliness. 

“You get out of practice being with other 

humans, you lose the ability to speak.” 
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Participants’ responses also identified a set 

of five factors or “needs” that can prevent 

loneliness: 

1. INTIMACY: For many participants 

connectedness was found in a few special, 

intimate relationships. These relationships 

have a strong emotional connectedness, 

made deep and meaningful by a sense of 

acceptance and sharing the ups and downs 

of life. 

“It’s not just about the number of people you 

say hello to. It’s about an affinity with one or 

two people.” 

2. COMMON INTEREST: Slightly different, 

but still widely considered by participants 

to be important, was a deeply felt 

intellectual connection based on shared 

interests and quality interactions.  

“I would spend time with other mums, but we 

didn’t really have anything in common. You 

need deeper contact.” 

3. FITTING IN: In a wider sense, 

connectedness was found to be a general 

sense of fitting in and belonging. This may 

be a more general connectedness with 

groups or people than one or two 

individuals. 

“Loneliness is the inability to locate or join the 

“right” group.” 

4. CONNECTIONS: Participants 

commonly linked loneliness with a general 

lack of connections with others. 

“It’s a lack of connectedness. You need social 

networks (not in the modern sense!)” 

5. PURPOSE: Old age and retirement was 

also noted to undermine your sense of 

purpose, another important factor thought 

to contribute towards feelings of 

loneliness. 

“When I bring a meal for someone feeling 

poorly I feel helpful. It helps me demonstrate 

that I am not just sitting on my bum. I am 

needed.”
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4.3. WHO IS LONELY AND WHY? 

 

There is no single group of people who are more likely to be lonely than others.  The 

perception that it is mostly an issue affecting the older population was expressed in some of 

the Listenings, but generally participants felt that loneliness affects people of all ages, genders 

and social classes. There are, however, factors that may lead to loneliness and those who 

accumulate several of these contributing factors are more likely to experience feelings of 

loneliness. The factors can be broadly divided into three: 

 

PHYSICAL FACTORS 
MENTAL/EMOTIONAL 

FACTORS 

CIRCUMSTANTIAL 

FACTORS 

• Health 

• Mobility 

• Sensory loss 

 

• Personality 

• Expectations 

• Feelings/emotions 

• Perceptions 

• Resilience 

• Location 

• Time of life 

• Life events/change 

• Relationships 

• Finance 

 

 

YOUNG PEOPLE 

Our Listenings confirmed that 

loneliness is not the preserve of the 

elderly.  In both our younger groups 

and our general Listenings, 

participants referred to young 

people feeling socially isolated and 

struggling to cope with the many 

pressures put on them.  The rural 

nature of our community with its 

reliance on cars and shortage of 

public transport can make it difficult 

for them to get out and about while 

a lack of emotional intelligence and 

self-confidence combined with ever-

growing social media use add to 

feelings of isolation.   

“Because of technology, we have never 

been so connected and yet so 

unconnected with each other.” 
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OLD AGE 

As expected the elderly were mentioned 

by all groups as being likely to experience 

loneliness. Losing a life partner, the onset 

of ill-health and becoming a carer were 

common factors mentioned, factors 

which are exacerbated for those who are 

not living in the centre of villages or who 

are not very mobile. There was a feeling 

of frustration expressed at the lack of 

respect for the contributions that the 

elderly can make to society. There were 

frequent references to those living in 

residential care homes and how we as a 

community do not do enough to make 

these residents feel part of it.   

“We still haven’t found a way of dealing 

with old age.  We look after their bodies, 

but we don’t walk alongside them.” 

 

MEN 

Most of the Listenings included 

discussions about the difficulty in 

supporting men who become lonely. 

The stigma of loneliness and a 

reluctance to ask for help make it more 

difficult to identify men who are lonely 

and find suitable solutions. As well as 

bereavement, many people mentioned 

retirement as a big factor for men: 

going from a career with status and 

responsibility to a life without a sense 

of purpose can be a big challenge.   

“The language we use for men teaches 

them from the second they are born: don’t 

be a wimp, boys don’t cry, stiff upper lip. 

They feel like they have to be strong and 

don’t reach out.” 
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RURAL OUTLIERS 

The physical and practical factors 

associated with living in very rural 

locations make this group more 

vulnerable to becoming socially 

isolated. Lack of transport and poor 

weather can make it difficult to make 

use of groups and services that are in 

place, but our evidence about this 

group came largely second-hand as we 

spoke to few people who lived a long 

distance from village centres.  

“I lived out in the sticks with no car. I 

would walk 2 miles to speak to another 

person. I would pick up the phone and 

wouldn’t be able to talk.” 

 

FAMILIES 

Discussions about relationships and 

the make-up of a household 

confirmed that loneliness is not 

limited to those who live alone. Many 

mentioned the feeling of feeling 

“alone in a crowd”, and being a new 

parent was given as an example of 

how a change in circumstances can 

bring about difficulties, particularly 

for those who live a long way from 

other family members who can 

provide support and company.  For 

single parents, the evenings were 

mentioned as the hardest time: “It’s 

OK in the day when we’re out and 

about seeing people, but when I put 

her to bed and I’m on my own all 

evening, that’s when it’s hard.” 

“When you are a young mum you feel 

you should be happy and people think 

you are happy but you’re floundering. 

You put up a barrier and hide behind it.” 

 



16 | P a g e  
 

LACK OF EMOTIONAL RESILIENCE 

A lack of emotional resilience was a common thread in terms of the ability to deal with difficult 

circumstances, avoid becoming lonely and deal with loneliness when it occurs.  References 

were regularly made to self-confidence and knowing about self-care being important factors 

in overcoming feelings of isolation. 
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4.4. WHAT SHOULD WE DO? 

Participants were asked to comment on 

what we could do as a community to 

alleviate loneliness. 5 themes emerged 

which favoured group-based community 

actions over one-to-one interventions. 

 

1. BUILDING A STRONG COMMUNITY 

AS A WHOLE:  The most frequently 

mentioned approaches to overcome 

loneliness were those that strengthened 

the entire community. This included 

strengthening connections between 

different groups in the communities, such 

as intergenerational activities with the 

school, welcome packs for newcomers in 

different languages and neighbour 

‘befriending’ schemes. Strong community 

events such as the carnival and monthly 

markets were considered to be key in 

creating community bonds but could be 

made more inclusive. It was also thought 

that there were opportunities for strategic 

partnerships between different community 

hubs such as Moretonhampstead and 

Chagford.   

 

 
 

2. CREATING GROUP-BASED SOCIAL 

ACTIVITIES: Participants stressed the 

importance of joint-activities in creating 

opportunities for interaction. Food was 

frequently mentioned as being a social 

unifier through activities such as eating and 

cooking together. Other activities 

mentioned were forming clubs based on 

similar interests (e.g. crafts, walking) or 

circumstances (e.g. parents, health) which 

created ‘accidental’ opportunities for 

interaction (e.g. pubs, dog walking.) 

Technology such as Whatsapp and 

Facebook was mentioned as a useful tool 

for virtually connecting people and enabling 

them to form groups in real life. 

 

 
 

3. SUPPORTING LOCAL SERVICES AND 

FACILITIES: Services and facilities were 

recognised as being key to supporting 

those suffering from loneliness. Participants 

also recognised the important role of 

community organisations in supporting 

services in rural areas (e.g. 1st Responders, 

Morecare.) This was particularly the case 

with transport, which was highlighted as a 

important factor in rural loneliness, and 

participants mentioned ideas such as car 

share schemes and community mini-buses. 

Facilities such as sport centres, libraries 

and health care centres were also 

recognised as being important community 

assets which were under threat and in need 

of support. 

 

 

4. REACHING LONELY PEOPLE: 

Participants were concerned that activities, 

services and facilities intended to provide 

support were not reaching lonely people 
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owing to issues such as social stigma, poor 

communication and lack of choices. Raising 

awareness and signposting services was 

mentioned as helping to reach lonely 

people. Participants suggested 

implementing systems that could recognise 

and respond to loneliness, either through 

community connections, through health 

care services or through the creation of an 

additional ‘community connector’ role. 

Finding out what was important to people 

and offering personalised solutions was 

mentioned as being an important factor in 

successfully reaching people.  

5. PROMOTING A SENSE OF PURPOSE:  

Participants advocated interventions that 

supported a sense of purpose on an 

individual level, including volunteering and 

training. This was particularly important in 

supporting people later in life to be active 

and use their expertise in a way that 

benefits the entire community. Examples of 

community training sessions (e.g. paediatric 

1st aid for parents, defibrillator training for 

elderly people) had the additional benefit of 

bringing together a wide variety of people 

who didn’t normally socialise.  
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5. NEXT STEPS 

So where do we go from here? Based on 

our findings, we identified several ways in 

which we could start to create solutions.  

We have categorised these possible action 

points into three categories; Going 

Deeper, Going Wider, and Going Bigger: 

5.1. GOING DEEPER 

COMMUNITY ASSET AUDIT 

A deficit approach to community 

development starts by looking at the 

problems. Community asset mapping is 

about finding the positives. An asset audit 

would involve residents cataloguing 

everything that is of value to gain a better 

understanding of community priorities. 

 

WHAT COULD WE DO? 

Map the individual, community and 

institutional assets in our local area to develop 

a picture of our community’s capacity and 

potential. 

Use this information to and create an action 

plan to tackle loneliness which makes the 

best use of local assets and develop an open 

community resource directory. 

FURTHER RESEARCH 

This research pilot prompted as many 

questions as answers. Our participants 

wanted to know: Who is lonely? Why don’t 

they access services? How are we going to 

reach them?  

Our current findings give us an excellent 

starting point to grow our evidence base 

with more targeted research. 

 

WHAT COULD WE DO? 

Conduct further qualitative research (e.g. in-

depth 1-to-1informant interviews.) 

Conduct quantitative research (e.g. using open 

data sources to create a loneliness ‘heat’ 

map.) 

5.2. GOING WIDER 

LINKING WITH PROJECTS AND AREAS 

LOCALLY AND NATIONALLY 

Developing strategic partnerships is critical 

in driving innovation. Value is amplified 

when results are shared across multiple 

partners. Effective partnerships can be 

formed with organisations focused on 

loneliness, as well linking with wider 

strategies to promote health and wellbeing. 

 

WHAT COULD WE DO? 

Communicate our findings widely to facilitate 

the sharing of research and good practice. 

Bring together local organisations with experts 

to identify potential solutions (e.g. Drug 

Awareness training.) 
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CONNECTING AND SUPPORTING 

LOCAL SERVICES 

 

We know that loneliness is personalised 

and multidimensional and requires a range 

of individuals and agencies to coordinate 

and respond. Local authority and 

community services can work together to 

provide foundation services, focusing 

attention on early intervention, prevention 

and choice. 

WHAT COULD WE DO? 

Appoint a locally based ‘Community 

Connector’ to develop social prescribing 

schemes that address loneliness. 

Facilitate effective and timely data sharing 

between organisations to help those on the 

ground better identify and engage with people 

experiencing loneliness. 

5.3. GOING BIGGER 

CREATE OPPORTUNITIES FOR 

INTERACTION 

 

Direct interventions are effective ways of 

creating the social activities and groups that 

support thriving social connections and 

meaningful engagement. The mechanisms 

bringing initiatives into being can in 

themselves help to reduce loneliness by 

supporting the development of new 

structures within communities. 

WHAT WE COULD DO? 

Develop one-to-one or group-based 

interventions suited to the needs and interests 

of people in this community. 

Consider ways of adding value through 

delivery of these services through ‘structural 

enablers’ (e.g. neighbourhood approaches, 

volunteering.) 

AWARENESS RAISING

 

Loneliness is notoriously difficult to 

identify, partly due to the strong stigma 

attached to loneliness and wider mental 

health issues. Awareness raising is hugely 

important in changing this thinking, 

encouraging those suffering from loneliness 

to reach out and raising the profile of these 

issues among the wider community.  

WHAT COULD WE DO? 

Launch an awareness campaign promoting 

positive and healthy messages about 

loneliness and mental health issues. 

Develop resources to signpost offers in the 

local community (i.e. Welcome Pack, Out and 

About Guide.) 
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5.4. ACTION PLAN 

 
The research conducted in the Loneliness Project was intended to form the basis of both an 

action plan, of both concrete next steps as well as further goals and ambitions. The 

following Action Plan outlines Wellmoor’s next steps in 2018 and 2019:

 

 

SHORT TERM    June – December 2018 

Distribute and 

build on 

report  

• Launch the Wellmoor Loneliness Project report 

• Share results with media 

• Contact and share report with other organisations locally, 

regionally (e.g. Devon Life Chances), and nationally (e.g. DCMS) 

• Explore potential to partner with community wellbeing projects 
in neighbouring towns such as Okehampton, Newton Abbot and 

Crediton. 

Review Out 

and About 

Guide 

• Update/extend the current Out and About Guide 

• Design and print new copies and distribute 

• Include interactive copy on website 

Create 
Welcome Pack 

• Liaise with Bovey Castle/Coppelia House/Health 

Centre/community nurses/Parish Councils/churches/other 

groups 

• Create a 1st draft and share 

• Raise awareness and disseminate information 

CONVERSATIONS       2018 

Alcohol and 

drug support 

and education  

• Bring together Youth Clubs (Moreton and Chagford), Health 

Centres (Moreton and Chagford), and external agencies such as 

Addiction Support, Youth Service for Youth. 

Provide more 

support for 

carers 

• Meet with carers. What is helping? What else do you need? 

• Meet with those supporting carers: Memory Cafés 

(Chagford/Moreton), Youth Clubs, Health Centres, NEDCare, 

Morecare, Art Raft, Lustleigh LADS, Bathing Service. What are 

you already doing? What are you not able to do? What are the 

constraints/barriers? 

In-depth one-

to-one 

interviews  

• Develop methodology for one-to-one interviewing 

• Investigate small funding grants 

LONGER TERM       2019 and beyond 

Community 

Connector 
• Secure funding to appoint a Community Connector  

• Liaise with Health Care services, NEDCare, Westbank 

Awareness 

Campaign  
• Research similar local and national campaigns. 
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APPENDIX ONE 

 

SCHEDULE OF LOCATIONS, DATES AND NUMBERS PRESENT  
 

Date Group Location 
No. of 

Participants 

1 Mon 19th Feb Trial Listening 

Green Hill, 

Moretonhampstead 4 

2 Mon 26th Feb Health Centre*  6 

3 Mon 26th Feb Hospital*  6 

4 Tues 27th Feb Bumps and Beyond 

Moretonhampstead 

Parish Hall 7 

5 Weds 7th March 

Moretonhampstead 

AM 

Green Hill, 

Moretonhampstead 3 

6 Thurs 8th March 

Moretonhampstead 

PM 

Green Hill, 

Moretonhampstead 10 

7 Weds 14th March Lustleigh Lustleigh Village Hall 4 

8 Turs 15th March 

Manaton/North 

Bovey Manaton Parish Hall 9 

9 Thurs 15th March Scouts Explorers 

Moretonhampstead 

Parish Hall 7 

10 Mon 19th March 

Moretonhampstead 

Youth Club 

Green Hill, 

Moretonhampstead 5 

11 Tues 20th March Chagford 

Church of St Michael, 

Chagford 4 

12 Wed 21st March 

Moretonhampstead 

Community Listening 

Community Club, 

Moretonhampstead 7 

14 Thurs 29th March Memory Cafe 

Community Club, 

Moretonhampstead 5 

    77 

 

*Key informant interviews 
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APPENDIX TWO  

 

LISTENING QUESTIONS 

1. To start, could you each tell us something interesting or special about your community? 

2. [if appropriate] What do you enjoy most about coming to this group? What keeps you 

coming back? 

3. As you know, this project is all about loneliness and there are lots of definitions of 

loneliness out there. Can you tell us what loneliness means to you? 

4. What might be the issues here that lead people to become lonely? 

5. The next question is about groups. We’re talking to lots of different groups such as 

Bumps and Beyond, the Scouts and the Memory Café. Do you think that groups like these 

help people to stay mentally and physically healthy, deal with difficulties and avoid becoming 

lonely? In what way? 

6. Talking on a more general level, what do you feel about activities, facilities and services 

that are available in our community overall (i.e. is there a good range, something for 

everyone, etc)? 

7. What steps could people take themselves to alleviate their loneliness? 

8. What ways could the people in this area work together to alleviate social isolation and 

loneliness in our community? 

9. Do you have any other thoughts and feelings you’d like to add before we finish? 
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APPENDIX THREE 

  

DEMOGRAPHICS 

AGE 

There was good variation in age among participants to the Listenings which is fairly 

representative of the local area. Around half (49.3%) were aged 55 and over, around a third 

(32.7%) were aged between 25-54 and under a fifth (17.9%) were aged 24 and below. Due 

to visits to the Youth Group and Scouts Explorers, the Under 16 age group was very well 

represented. The least well represented groups were the 85+ and 16-24 with only 3 

participants in total.  

 

 Listenings 2011 Census 

Under 16 14.9% 13.3% 

16-24 3% 7.3% 

25-44 22.3% 16.1% 

45-64 16.4% 37.3% 

65-74 32.8% 14.4% 

75-84 9% 8.5% 

85+ 1.5% 3.1% 

 

 

GENDER 

There was an uneven gender split in participants to the Listenings which is not 

representative of the local area. The disproportionate number of female participants was 

noticed at an early phase in the pilot and attempts were made to reach more male 

participants in later Listenings. Despite this, the gender of participants remained unevenly 

split. 

 

 Listenings 2011 Census 

Male 29.9% 48.1% 

Female 68.7% 51.9% 
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HEALTH 

The majority (92.9%) of participants reported their health to be good to excellent with only 

around 7% reporting their health to be fair, poor or bad. This is less than the16% in the 

2011 census.  

 

 Listenings 2011 Census 

Good to excellent health 92.9% 84% 

Fair health 5.4% 12.6% 

Poor to bad health 1.8% 3.4% 

 

MARITAL STATUS AND LIVING ARRANGEMENTS 

The marital status of participants to the Listenings closely reflect the local demographics. 

The large majority of participants were married or in a civil partnership (57.1%) which 

reflects the 2011 census data (58.6%.) In terms of living arrangements, 71.4% of participants 

were living in a couple, compared to 18.6% who were single or not in a couple due to 

separation, divorce or bereavement.  

 

 Listenings 2011 Census 

Married or civil partnership 57.1% 58.6% 

Single (never married or in civil partnership) 21.4% 22.6% 

Separated 1.8% 1.8% 

Divorced 8.9% 8.8% 

Widowed 10.7% 8.2% 

 

 Listenings 2011 Census 

Living in a couple 71.4% 66% 

Not living in a couple 28.6% 34% 
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NUMBER OF PEOPLE IN A HOUSHOLD 

Around 80% of participants lived with one or more people, with just under half (46.8%) 

living in a two-person household. 19.4% of participants lived alone in comparison to 29.3% in 

2011 census data. Younger participants from the Scouts Explorers and Youth Club tended 

to live in larger households of 5 and above. 

 

 Listenings 2011 Census 

One-person household 19.4% 29.3% 

Family household 80.6% 64.1% 

Other household types N/A 6.6% 

 

LEVEL OF QUALIFICATION 

The Listenings level of qualification among participants was notably disproportionate. 69.7% 

reached higher education and above where as only 1.8% received no qualifications. In 

contrast, 2011 census data shows this number to be 42.7% and 13.8% respectively. Again, 

this was recognised during the course of the pilot project, but it was not fully understood 

how to reach participants with lower levels of qualifications. 

 

 Listenings 2011 Census 

No qualifications 1.8% 13.8% 

Other qualifications 8.9% 16.8% 

GCSE Grades A*-C or equivalent  7.1% 15.4% 

A Level or equivalent 10.7% 11.3% 

Higher education and above 69.7% 42.7% 
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EMPLOYMENT 

Around three quarters of the participants were in employment (either full or part time) 

which is fairly representative of 2011 census data (39.2%). The pilot did not manage to reach 

a proportionate number of self-employed people, with only 7.1% compared to a 27.4% 

average. There was a slightly higher number of retired and unemployed participants than 

average (35.7% and 14.3% respectively.) The study did not manage to reach any students 

aged over 16 in full or part time education or those unable to work. 

 

 Listenings 2011 Census 

Employed  42.8% 39.2% 

Self employed 7.1% 27.4% 

Retired 35.7% 20.3% 

Student 0% 3.1% 

Unemployed 14.3% 6.8% 

Unable to work 0% 1.8% 
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APPENDIX FOUR 

  

FULL THEMATIC ANALYSIS 

WHAT IS OUR COMMUNITY LIKE? 

Tight-knit and supportive (10) 10 

Welcoming (9) 9 

Friendly (8) 8 

Varied (6) 6 

Diverse (6) 6 

Active (5) 5 

Intrusive (4) 4 

Creative (3) 3 

Divided (3) 3 

Practical (2) 2 

Traditional (2) 2 

Accessible (2) 2 

Gentrified (1) 1 

Rooted (1) 1 

Safe (1) 1 

Independent (1) 1 

Unique (1) 1 

Superficial (1) 1 

 

WHAT IS LONELINESS? 

Loneliness is often hidden (9) 9 

There is a difference between being alone and being lonely (8) 8 

Your attitude or characteristics can affect if you become lonely (6) 6 

You can get into a negative spiral when you are lonely (6) 6 

Alone in a crowd (4) 4 

Loneliness often occurs at transitional times in life (4) 4 

Loneliness can be self-afflicted and requires a personal effort to change (4) 4 

There is a social stigma connected to loneliness (4) 4 

Some people may not be aware that they are lonely (3) 3 

It is difficult for people who are not lonely to understand loneliness (1) 1 

Loneliness has an impact on health (1) 1 

 

WHAT DO PEOPLE NEED? 

Intimacy (9) 9 

Common Interest (6) 6 

Fitting in (6) 6 

Connections (5) 5 

Purpose (4) 4 
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WHAT ARE THE CAUSES OF LONELINESS? 

Being online (11) 11 

Lack of mobility (10) 10 

Retirement (7) 7 

Bereavement (7) 7 

Poor health (6) 6 

Substance abuse (5) 5 

Old age (4) 4 

Loss of family (4) 4 

Lack of emotional intelligence (3) 3 

Financial (3) 3 

Loss of religion (2) 2 

‘Empty nest’ (2) 2 

Sundays (2) 2 

Loss of self-confidence (2) 2 

Over-reliance (2) 2 

Domestic violence (1) 1 

Location (1) 1 

Loss of friends (1) 1 

Emotional isolation (1) 1 

 

WHAT ARE THE BARRIERS TO OVERCOMING LONELINESS? 

Transport (11) 11 

Fear (6) 6 

Geographic isolation (4) 4 

Confidence/feeling you don/t belong (4) 4 

Class (4) 4 

Weather (2) 2 

Substance abuse (2) 2 

Social media (2) 2 

WHO IS LONELY? 

Men (8) 8 

Rural outliers (8) 8 

Children/Young people (7) 7 

Carers (6) 6 

Parents (6) 6 

Women (3) 3 

Outsiders (3) 3 

Couples (3) 3 

Freelancers (2) 2 

Care home residents (1) 1 
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Spiral – self-perpetuating (1) 1 

Mobility (1) 1 
 

 

WHAT SHOULD THE COMMUNITY DO TO OVERCOME LONELINESS? 

Bringing generations together (9) 9 

Food (9) 9 

Find out who is lonely and why they don’t access services (8) 8 

Doing joint activities (8) 8 

Services (7) 7 

Community event/projects (7) 7 

Use nature/outdoors (5) 5 

Inform people (4) 4 

Welcoming newcomers (4) 4 

Technology (3) 3 

Volunteering (3) 3 

Transport (3) 3 

Clubs (3) 3 

Find out what matters to people (3) 3 

Bring different local communities together (3) 3 

Facilities (3) 3 

Training (2) 2 

Look out for each other (2) 2 

Encourage more low-key interaction (2) 2 

Encourage pride of place (1) 2 

 

 

 

WHAT ARE THE BENEFITS AND DISADVANTAGES OF GROUPS? 

It’s not always easy to join a group (10) 10 

Groups bring people together with a common interest/circumstance (6) 6 

Groups allow you to meet new people (5) 5 

Food acts as a good “social glue” (5) 5 

Music & drama (5) 5 

Groups are a generally positive thing (4) 4 

Pubs allow people to meet informally (3) 3 

Community events rather than groups (3) 3 

Groups help to give a sense of purpose (2) 2 

Opportunities for different generations to mix (2) 2 

Being part of a group can improve wellbeing and reduce visits to GPs (2) 2 

Being part of a group can reduce sense of isolation (2) 2 

You can’t make people go (1) 1 

Groups need people to organise them which isn’t always easy (1) 1 

There has to be a way of communicating what is available (1) 1 
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APPENDIX FIVE 

  

RESPONSES FROM THE FEEDBACK FORUM  

Participants were asked after the feedback forum to finish the sentence, ‘For me, the most 

important this I have heard today is…’ 

 

• To search for a way of co-ordinating the resources that can provide well-being and combat 

loneliness. 

• To not collude as a community and believe we have included everyone or we are “inclusive” 

without examining that claim. 

• Identification of trusted local figures. 

• Community care co-ordinator like with Morecare, etc. 

• Encouraging a cultural change in attitudes.  

• Give everyone a purpose to living? 

• There is a need to rebuild trust between people.  

• A cultural shift so that people are more private/fearful.  

• A gap where the ‘church’ perhaps used to be. 

• That the desire to address loneliness is there.  

• “My observation of society is that we know longer care” – a small step to “do you know 

and care about your neighbour?” 

• That there are many great people, organisations and activities already, but we need to raise 

awareness between each other and community members. 

• Redeveloping a culture of trust and intergenerational interaction within the community. 

• About the community farm – Ed 

• LADS – didn’t know it existed! 

• The triangle of connection, belonging and meaning/purpose. 

 


